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• Merge disparate data sources

• Support data-driven decisions

• Tell a story

• Facilitate navigation and searching

• Uncover Trends

• Screening for Opportunities

• Spot Anomalies

• Many Others

WHY DASHBOARDS?
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MERGE DISPARATE SOURCES OF DATA
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INTEGRATED DATA DASHBOARD
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SUPPORT DATA DRIVEN DECISIONS



Facility Investment Analytics (FIA25)

 FIA is a decision support tool for II-PEG POM planning that helps prioritize FSRM requirements and informs Facility Investment Plan 

(FIP) development based on critical infrastructure requirements from Army Senior Leaders (ASL) and risk prioritization analysis.
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SUPPORT DATA DRIVEN DECISIONS
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TELL A STORY
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TELL A STORY
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TELL A STORY
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FACILITATE NAVIGATION AND SEARCHING
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FACILITATE NAVIGATION AND SEARCHING
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UNCOVER TRENDS
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UNCOVER TRENDS
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UNCOVER TRENDS
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SCREENING FOR OPPORTUNITIES
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SCREENING FOR OPPORTUNITIES
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HOW DO I GET DATA?

• BUILDER Custom Reports

• An exported dataset

• BUILDER API

• ESMS Cloud
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DATA MODEL – KEEP IT SIMPLE
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DATA MODEL – KEY DATASETS

• Site

• Facility

• Component

• Section Details

• Assessments

• Work
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• CI

• Average CI by system, building, site, Facility 

type or MDI Range

• Breakdown by CI range (Red/Amber/Green)\

• Median and Standard Deviation by Year 

Constructed

• RSL

• Average RSL by system

• Breakdown by RSL ranges

• RSL vs overall Design Life

• Cost

• Breakdown by System, Component Type

• Breakdown by activity type

• Total Cost per year by site, building

• Others

METRICS
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WHERE TO GO FOR INSPIRATION?

• Power BI, Tableau, Qlik

• Financial Sites

• Weather Apps

• Sports Statistics

• Anywhere you see a 
compelling visualization
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QUESTIONS / DISCUSSION
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